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Branding Research

How should the treasure of the plateau "learn" Yili?

Abstract: in the era of sustained and stable economic development, with the increase of
residents' income and the improvement of living standards, people's consumption concept has
changed dramatically. Dairy products, as the nutrition in daily life, become the necessities of
most families, and even become the standard products for gifts. Due to the increasing demand
for dairy products, China's dairy industry is gradually maturing at an amazing rate of
development. However, the way of enterprise growth cannot be smooth. While the dairy
industry has made great achievements, all kinds of industry crises and difficulties come face
to face. The contradiction between cost, price and sales makes the supply and marketing of
dairy products unbalanced, the trust of customers to products damaged, the lack of customers,
the forced entry of foreign capital, the fierce competition in the limited market, one after
another Food safety issues. In the face of such severe market competition and industry crisis,
dairy enterprises take the brand building as the only edge out of the dilemma. We hope that by
virtue of the powerful functions of brand building, we can improve the market
competitiveness of enterprises, effectively alleviate the market crisis, quickly get out of the
industry predicament and get on the right track. Especially for the local brands in Tibet under
the background of relatively backward and slow economic development, due to the late start,
inadequate understanding and publicity of brand building, the brand competitiveness stops,
which eventually leads to the stagnation of the development of treasure of plateau enterprises
and the regression of brand survival. In the face of such a dilemma, treasure of plateau
urgently needs to reorganize the market pattern, conduct brand building research, so as to
realize brand regeneration and restore the strong power of the brand. Based on the era
background of big data, this paper collects data through questionnaire to understand the status
quo of treasure of plateau. Based on the analysis of the brand ecological environment and
brand competitiveness of treasure of plateau, this paper defines the components of the brand
competitiveness of treasure of plateau enterprises, determines the weight of the indicators at
all levels of the brand competitiveness of treasure of plateau enterprises, and puts forward the
countermeasures and suggestions to enhance the brand competitiveness of the enterprises. Pay
attention to the treasure of Plateau "learning" Yili, complete the research of brand building,
and realize brand reconstruction.
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