
Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applicat ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent qualif ications m eet t he r equir ement s;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance; ( 4) t he t endering Agency int ends t o put int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of and r ef er ences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 application r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or det ailed r eview of  t he applicat ion.  8.2.1 t ender  agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s) t ender agent instit utions s im ilar  project  t ender  perf orm ance 16 points , by t wo part  com posit ion ( 1)  agent s imilar  pr oj ect of  cum ulat ive bid am ount scor ed calculation r ules f or: Agent wat er pr oject  bid amount ( on J anuar y 1, 2007 has  has bid notice f or  associat e) c umulative each r eached 100 million Yuan have 2 points , wat er pr oject  cum ulat ive bid am ount scor ed up not  over 6 point s.  I n addit ion, completes a bid wor t h m or e t han 500 m illion yuan in t ot al 1 m inut e, but ot her  it em s scor e accum ulat ed winning am ount up t o a m axim um of  6 point s.  ( 2) calculation r ule f or t he num ber of agents s im ilar pr oject s:  proxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding pr oject s in m ore t han 50 m illion Yuan by 2 points , but t he Agency pr oj ects  t he num ber of  sc or es  up t o 3 minut es. 8. 2. 2 t o be agent s of t he constr uction pr oj ect as  a pr oject  manager in t he same pr oj ect perf orm ance ( 10 point s)  Project  M anager agent per form ance scor es  including agent s of t he bidding agencies  of s im ilar pr oject s,  as well as  in ot her s imilar  pr oj ect t endering agency service agent  dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance, m ade up of t wo par ts  ( 1) acting like t he accum ulat ed winning am ount calculat ion r ule: agents f or wat er  conser vancy pr oj ect bid am ount ( since J anuar y 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scored no m or e t han 5 m inutes. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount ( s ince J anuary 1, 2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of 3 m inutes, but  scor es t he num ber of  agents  sim ilar  proj ects up t o a maxim um of  5 points . Pr oj ect M anager dem onst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent and Reform Commission published t he winning bidder  on t he designat ed m edia publicit y shall pr evail.  8. 2. 3 st af f r equir em ent ( 25 point s) 1,  t o t he const r uction pr oj ect serving per sonnel, 4 years  experience in t endering agent,  2 point s per  per son, 2 year s exper ience in t endering agent . .. Pig is  not a pig.  Wit h dom estic int ernational m arket and t echnology big envir onm ent of  changes,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr ofit  way ar e 

r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f ar ming, and m anag ement cost and t he pr oduct ion,  and sales cost , go standar dization, and scale,  and int ensive,  and m ar ket r oad,  f ast upgr ade whole industr y chain of r egulation capacit y, m ar ket competit ion capacit y and ant i- risk capacit y.  Fir st,  indust ry analysis  ( a) t he basic s it uat ion in China is  a t r adit ional hog pr oduct ion and consum ption count ry, 2008 46.15 m illion t ons of  pork, pig st ock 462. 64 m illion head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's  annual pr oduction value at  ar ound 650 billion yuan, nearly 50% per cent  of annual out put value of anim al husbandr y.  Sichuan pr ovince in 2008 pr oduced 6. 52 million t ons of por k, wit h 694,000 t ons of Chengdu cit y,  live pig sell 10. 46 m illion,  f ir st 15 Vice- pr ovincial cit ies  in t he countr y.      The whole nat ion advant age r egional planning ( 2008-2015) t here ar e 437 counties  ( cit ies), 55, Sichuan, Chengdu has  7 ( including in pengzhou) . I nternational pig indust ry m ainly include t he Eur opean Union,  t he Unit ed Stat es,  and Canada, and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Market 1, t he dom estic mar ket f r om China's  m eat consumption habit s  and economic analys is of  t he developm ent  sit uation, t he em er gence of new t rends in t he m ar ket of  dom estic por k and it s  pr oduct s.  Docking is  a pig pr oduction and sales m or e closely. The Yangt ze River Delt a, Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st ruct ure adj ustm ent gat hered pace,  t wo or  t hr ee indust ries  t o t he Centr al and Wester n bias.  Second, t he rigid domest ic consum ption gr owt h. For a long per iod, pork is  still t he lar gest variet y of  m eat consum pt ion in China,  t he absolut e consum pt ion continues t o grow. Especially in t he vast  r ur al m arket gr owt h pot ential.  Thir d, m arket  f or  por k and higher  pr oduct qualit y r equir ement s.  Pollut ion-f ree por k saf et y and healt h has shown a ver y good m ar ket pr ospect s. Four is  t he m arket  changing.      Cur r ently, cold m eat, m ore and m or e variet ies of  meat  and por k m eat pr oduct s,  which accounted f or a lar ge pr oport ion of por k consum pt ion,  stor es,  chain st or es, superm ar ket s and ot her  market ing m ethods is  on t he r ise, and t ranspor t has been ext ended t o m ore t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . .. 

4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be subm itt ed by t he Agency included in t he 5t h chapt er of  t he content , and t han select  f ile asked t o pr ovide appr opriat e docum entation. 4. 3 pr oxy applicat ion shall af fix it s  official seal coding and page by page in t he specif ied location. Agent  a copy of  t he applicat ion shall have t o num ber t he pages and signed or iginal copy ( copy)  (including suppor ting docum ent s) , and copy should be exactly t he same. 4. 4 applicat ion t here shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not  alt er any page of t he application. 4. 6 bidding agencies  off er  should be based on t he int er im m easur es f or  t he m anagem ent  of t endering agent's  service charges  (m et er  prices [ 2002]1980) r ules of  t he Ninet h, t ender agent  ser vice char ges us ing t he dif ference pr ogress ive billing r at e. Charges  in accor dance wit h t he t ender ing agent 's ser vice char ges and, in conjunction wit h t he pr ovis ions of  t he specific cir cumstances of  t he pr oj ect shall not  be f loat ing up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent contr acts  signed dur ing charging base bid am ount has not yet been pr oduced, it  can only be ac cor ding t o t he r at es of  price, bid and t he bid amount  det ermines af ter t he end, contr olled r esponse r at es calculated shall pay t ender f ee (t ender agency f ee accounts f or t he act ual bidding agent it em f or  f ar es).  Than t he select ed person t ender ing agent's  ser vice char ge cont r ol t he upper and lower  lim it s,  Cap f or t he St at e Development Planning Commission of  t he int er im m easur es  f or  t he managem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of  t ender ing agent 's ser vice f ees under 100%,  t he lower lim it  f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  service char ges  (m et er  prices [ 2002]1980) of  t ender ing agent 's  ser vice f ees under 80%. Tendering agent's  service charge base should include t he f ollowing t enders: constr uction,  supervision and material over t he above t enders  ar e expect ed t o be im port ant,  wit h each t endering agency 
entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ice [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents should be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . .. 
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Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applicat ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender  agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent  qualif ications m eet t he r equir ements;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance;  ( 4) t he t endering Agency int ends t o put  int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of  and r ef erences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 applicat ion r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or  det ailed r eview of  t he applicat ion. 8. 2. 1 t ender agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s)  t ender  agent instit utions sim ilar  pr oj ect t ender perf or mance 16 point s, by t wo par t com posit ion ( 1) agent  sim ilar  pr oj ect of cumulative bid amount  scored calculation r ules  f or : Agent  wat er pr oject  bid am ount ( on J anuar y 1, 2007 has  has bid notice f or  associat e)  cum ulative each r eached 100 million Yuan have 2 point s, wat er pr oj ect cumulative bid am ount scored up not over 6 point s. I n addit ion, com plet es a bid wor th m or e t han 500 m illion yuan in t ot al 1 m inut e, but  ot her it ems score accum ulat ed winning amount up t o a maxim um  of 6 point s. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding project s in m or e t han 50 million Yuan by 2 point s,  but  t he Agency pr oject s t he number of scores up t o 3 m inutes.  8.2.2 t o be agent s of t he const r uction pr oj ect as  a pr oject  manager in t he same pr oj ect perf or mance ( 10 point s)  Pr oj ect M anager agent  perf orm ance scores including agents of  t he bidding agencies  of s imilar  pr oj ect s, as  well as  in ot her  sim ilar  pr oj ect t endering agency service agent dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance,  made up of t wo part s ( 1)  act ing like t he accum ulat ed winning am ount  calculation r ule: agent s f or wat er conser vancy project  bid amount  ( since J anuary 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scor ed no m ore t han 5 minut es.  ( 2)  calculation r ule f or t he num ber of  agents  s imilar  pr oj ects: pr oxy bid am ount ( since J anuar y 1,  2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of  3 minut es,  but scor es  t he number  of agent s s imilar  pr oj ect s up t o a m axim um of  5 point s.  Pr oj ect M anager demonst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent  and Ref orm Commission published t he winning bidder on t he designated media publicit y shall pr evail.  8. 2. 3 staff  r equir ement ( 25 points) 1,  t o t he const ruct ion project  ser ving personnel, 4 years  experience in t endering agent , 2 points  per  person, 2 years  experience in t endering agent  .. .Pig is  not a pig. Wit h dom estic int er nat ional m arket  and t echnology big envir onment of c hanges,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr of it way ar e 
r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f arming, and m anagem ent cost  and t he pr oduction, and sales cost, go s t andar dization, and scale, and int ensive, and m arket  r oad, f ast upgrade whole indust ry chain of r egulat ion capacit y,  market c om petit ion capacit y and anti- r isk capacit y. Fir st, industr y analys is  ( a)  t he basic s it uation in China is  a t r aditional hog production and consumption count ry,  2008 46. 15 m illion t ons of por k,  pig stock 462. 64 million head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's annual pr oduction value at  ar ound 650 billion yuan,  nearly 50% per cent of annual out put value of anim al husbandry.  Sichuan pr ovince in 2008 pr oduced 6. 52 m illion t ons of por k,  wit h 694, 000 t ons of Chengdu cit y, live pig sell 10. 46 million,  f ir st 15 Vice- provincial cit ies in t he countr y.      The whole nation advantage r egional planning ( 2008- 2015)  t her e ar e 437 counties ( cit ies) , 55, Sichuan,  Chengdu has 7 ( including in pengzhou).  I nt er nat ional pig industr y m ainly include t he European Union, t he Unit ed States,  and Canada,  and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Mar ket 1, t he dom estic m ar ket f r om China's  m eat consumption habit s  and economic analys is of  t he development  s it uation, t he em er gence of new t r ends in t he m arket  of dom estic por k and it s pr oducts.  Docking is  a pig pr oduction and sales m ore closely. The Yangt ze River Delt a,  Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st r ucture adj ustm ent gat her ed pace, t wo or  t hr ee industries  t o t he Centr al and West er n bias . Second,  t he r igid dom estic consum pt ion gr owth. For a long period, por k is  still t he lar gest  var iety of m eat consumption in China, t he absolut e consumption cont inues t o gr ow. Especially  in t he vast r ural m ar ket gr owth pot ent ial. Thir d,  mar ket f or pork and higher pr oduct  qualit y r equir em ents. Pollution- fr ee pork saf et y and healt h has  shown a ver y good market  pr ospects.  Four  is  t he m ar ket changing.      Cur r ently,  cold m eat,  m or e and m ore var ieties  of m eat and pork m eat  pr oduct s, which account ed f or  a lar ge pr oportion of por k consumption, st or es, chain st ores, supermarkets and ot her m ar keting m et hods is  on t he r ise, and t r anspor t has been extended t o m or e t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . .. 

4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be subm itt ed by t he Agency included in t he 5t h chapt er of  t he content , and t han select  f ile asked t o pr ovide appr opriat e docum entation. 4. 3 pr oxy applicat ion shall af fix it s  official seal coding and page by page in t he specif ied location. Agent  a copy of  t he applicat ion shall have t o num ber t he pages and signed or iginal copy ( copy)  (including suppor ting docum ent s) , and copy should be exactly t he same. 4. 4 applicat ion t here shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not  alt er any page of t he application. 4. 6 bidding agencies  off er  should be based on t he int er im m easur es f or  t he m anagem ent  of t endering agent's  service charges  (m et er  prices [ 2002]1980) r ules of  t he Ninet h, t ender agent  ser vice char ges us ing t he dif ference pr ogress ive billing r at e. Charges  in accor dance wit h t he t ender ing agent 's ser vice char ges and, in conjunction wit h t he pr ovis ions of  t he specific cir cumstances of  t he pr oj ect shall not  be f loat ing up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent contr acts  signed dur ing charging base bid am ount has not yet been pr oduced, it  can only be accor ding t o t he r at es of  price, bid and t he bid amount  det ermines af ter t he end, contr olled r esponse r at es calculated shall pay t ender f ee (t ender agency f ee accounts f or t he act ual bidding agent it em f or  f ar es).  Than t he select ed person t ender ing agent's  ser vice char ge cont r ol t he upper and lower  lim it s,  Cap f or t he St at e Development Planning Commission of  t he int er im m easur es  f or  t he managem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of  t ender ing agent 's ser vice f ees under 100%,  t he lower lim it  f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  service char ges  (m et er  prices [ 2002]1980) of  t ender ing agent 's  ser vice f ees under 80%. Tendering agent's  service charge base should include t he f ollowing t enders: constr uction,  supervision and material over t he above t enders  ar e expect ed t o be im port ant,  wit h each t endering agency 
entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ic e [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents should be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . .. 
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Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applic at ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent qualif ications m eet t he r equir ement s;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance; ( 4) t he t endering Agency int ends t o put int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of and r ef er ences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 application r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or det ailed r eview of  t he applicat ion.  8.2.1 t ender  agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s) t ender agent instit utions s im ilar  project  t ender  perf orm ance 16 points , by t wo part  com posit ion ( 1)  agent s imilar  pr oj ect of  cum ulat ive bid am ount scor ed calculation r ules f or: Agent wat er pr oject  bid amount ( on J anuar y 1, 2007 has  has bid notice f or  associat e) cumulative each r eached 100 million Yuan have 2 points , wat er pr oject  cum ulat ive bid am ount scor ed up not  over 6 point s.  I n addit ion, completes a bid wor t h m or e t han 500 m illion yuan in t ot al 1 m inut e, but ot her  it em s scor e accum ulat ed winning am ount up t o a m axim um of  6 point s.  ( 2) calculation r ule f or t he num ber of agents s im ilar pr oject s:  proxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding pr oject s in m ore t han 50 m illion Yuan by 2 points , but t he Agency pr oj ects  t he num ber of  scor es  up t o 3 minut es. 8. 2. 2 t o be agent s of t he constr uc tion pr oj ect as  a pr oject  manager in t he same pr oj ect perf orm ance ( 10 point s)  Project  M anager agent per form ance scor es  including agent s of t he bidding agencies  of s im ilar pr oject s,  as well as  in ot her s imilar  pr oj ect t endering agency service agent  dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance, m ade up of t wo par ts  ( 1) acting like t he accum ulat ed winning am ount calculat ion r ule: agents f or wat er  conser vancy pr oj ect bid am ount ( since J anuar y 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scored no m or e t han 5 m inutes. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount ( s ince J anuary 1, 2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of 3 m inutes, but  scor es t he num ber of  agents  sim ilar  proj ects up t o a maxim um of  5 points . Pr oj ect M anager dem onst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent and Reform Commission published t he winning bidder  on t he designat ed m edia publicit y shall pr evail.  8. 2. 3 st af f r equir em ent ( 25 point s) 1,  t o t he const r uction pr oj ect serving per sonnel, 4 years  experience in t endering agent,  2 point s per  per son, 2 year s exper ience in t endering agent . .. Pig is  not a pig.  Wit h dom estic int ernational m arket and t echnology big envir onm ent of  changes,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr ofit  way ar e 

r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f ar ming, and m anag ement cost and t he pr oduct ion,  and sales cost , go standar dization, and scale,  and int ensive,  and m ar ket r oad,  f ast upgr ade whole industr y chain of r egulation capacit y, m ar ket competit ion capacit y and ant i- risk capacit y.  Fir st,  indust ry analysis  ( a) t he basic s it uat ion in China is  a t r adit ional hog pr oduct ion and consum ption count ry, 2008 46.15 m illion t ons of  pork, pig st ock 462. 64 m illion head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's  annual pr oduction value at  ar ound 650 billion yuan, nearly 50% per cent  of annual out put value of anim al husbandr y.  Sichuan pr ovince in 2008 pr oduced 6. 52 million t ons of por k, wit h 694,000 t ons of Chengdu cit y,  live pig sell 10. 46 m illion,  f ir st 15 Vice- pr ovincial cit ies  in t he countr y.      The whole nat ion advant age r egional planning ( 2008-2015) t here ar e 437 counties  ( cit ies), 55, Sichuan, Chengdu has  7 ( including in pengzhou) . I nternational pig indust ry m ainly include t he Eur opean Union,  t he Unit ed Stat es,  and Canada, and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Market 1, t he dom estic mar ket f r om China's  m eat consumption habit s  and economic analys is of  t he developm ent  sit uation, t he em er gence of new t rends in t he m ar ket of  dom estic por k and it s  pr oduct s.  Docking is  a pig pr oduction and sales m or e closely. The Yangt ze River Delt a, Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st ruct ure adj ustm ent gat hered pace,  t wo or  t hr ee indust ries  t o t he Centr al and Wester n bias.  Second, t he rigid domest ic consum ption gr owt h. For a long per iod, pork is  still t he lar gest variet y of  m eat consum pt ion in China,  t he absolut e consum pt ion continues t o grow. Especially in t he vast  r ur al m arket gr owt h pot ential.  Thir d, m arket  f or  por k and higher  pr oduct qualit y r equir ement s.  Pollut ion-f ree por k saf et y and healt h has shown a ver y good m ar ket pr ospect s. Four is  t he m arket  changing.      Cur r ently, cold m eat, m ore and m or e variet ies of  meat  and por k m eat pr oduct s,  which accounted f or a lar ge pr oport ion of por k consum pt ion,  stor es,  chain st or es, superm ar ket s and ot her  market ing m ethods is  on t he r ise, and t ranspor t has been ext ended t o m ore t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . ..                                                                                          

奖励旅游策划书 

 
4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be submit t ed by t he Agency included in t he 5th chapter of  t he cont ent,  and t han select f ile asked t o pr ovide appropr iat e document ation. 4. 3 pr oxy application shall af f ix it s  of ficial seal coding and page by page in t he specif ied location. Agent a copy of t he application shall have t o number t he pages and s igned original copy ( copy) ( including suppor ting documents) , and copy should be exactly t he same. 4. 4 applicat ion t her e shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not alt er any page of t he applic ation. 4. 6 bidding agencies of f er should be based on t he int er im m easur es  f or t he managem ent of  t ender ing agent 's  ser vice char ges ( met er pr ices [ 2002] 1980) r ules  of t he Ninet h, t ender agent ser vice charges us ing t he dif f er ence pr ogr essive billing r at e. Char ges in accor dance wit h t he t endering agent's  service char ges  and, in conj unct ion wit h t he pr ovis ions of  t he specif ic cir cum st ances of  t he pr oj ect shall not be f loating up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent cont ract s s igned during char ging base bid amount  has not yet been pr oduced, it  can only be according t o t he r ates of pr ice, bid and t he bid am ount det erm ines aft er  t he end,  cont rolled r esponse r at es calculat ed shall pay t ender f ee ( t ender agency f ee accounts  f or  t he actual bidding agent it em f or f ares) . Than t he select ed person t endering agent's  service charge contr ol t he upper and lower lim it s,  Cap f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of t ender ing agent 's ser vice f ees under  100%, t he lower lim it  f or  t he St at e Development Planning Com mission of t he int er im m easur es f or t he managem ent of  t ender ing agent 's  ser vice char ges ( meter pr ices [ 2002] 1980) of t endering agent's  service f ees under  80%. Tender ing agent 's  ser vice char ge base should include t he f ollowing t ender s: const r uction, super vis ion and m at er ial over  t he above t ender s ar e expect ed t o be im port ant , wit h each t ender ing agency 

entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ice [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents s hould be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . ..3 

一、 奖励旅游实质目的分析 

关于奖励旅游的实质目的，我认为可以依据对象的不同从以下四方面来阐述： 

第一，从企业的角度来看，奖励旅游是一种现代管理工具，能帮助本公司达到

提高收益的目标，并且奖励旅游也是公司安排的以旅游的媒介，以开发潜在市

场为目的的客户邀请团； 

第二，从奖励旅游受众的角度看，奖励旅游不单单指企业奖励在工作中有突出

成就的员工，提高他们工作的热情。而且，还包括企业安排的以旅游为诱因，

以开发客户及潜在客户为目的客户邀请团，如我们作品中所邀请的英国代理商、

经销商。 

第三，从旅行社的角度来看，奖励旅游拓展了旅行社的业务范围，带动了行业

的发展，是蓬勃兴起的一个旅游项目，具有极大的可开发性。 

第四，从奖励旅游目的地来看，奖励旅游极大地推动了当地旅游经济的发展，

促使更多旅游资源特别是奖励旅游资源被挖掘出来，形成了推动经济发展的动

力。 

当然，我们安排的这次奖励旅游的实质目的是为了提高华为公司的市场占有率，

通过进一步开发英国市场，调动英国华为精英员工、经销商的积极性以及代理

商的合作伙伴关系使华为产品不仅仅在中国，而且在英国也能取得成功。 

二、 企业特性与背景分析 

 企业特性：华为团队精神的核心就是团结，而公司核心理念的延伸：创新、

稳健、和谐、聚焦。而华为的“狼性”企业文化也很出名。作为最重要的团

队精神之一，华为的“狼性文化”可以用这样的几个词语来概括：学习，创



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applicat ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender  agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent  qualif ications m eet t he r equir ements;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance;  ( 4) t he t endering Agency int ends t o put  int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of  and r ef erences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 applicat ion r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or  det ailed r eview of  t he applicat ion. 8. 2. 1 t ender agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s)  t ender  agent instit utions sim ilar  pr oj ect t ender perf or mance 16 point s, by t wo par t com posit ion ( 1) agent  sim ilar  pr oj ect of cumulative bid amount  scored calculation r ules  f or : Agent  wat er pr oject  bid am ount ( on J anuar y 1, 2007 has  has bid notice f or  associat e)  cum ulative each r eached 100 million Yuan have 2 point s, wat er pr oj ect cumulative bid am ount scored up not over 6 point s. I n addit ion, com plet es a bid wor th m or e t han 500 m illion yuan in t ot al 1 m inut e, but  ot her it ems score accum ulat ed winning amount up t o a maxim um  of 6 point s. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding project s in m or e t han 50 million Yuan by 2 point s,  but  t he Agency pr oject s t he number of scores up t o 3 m inutes.  8.2.2 t o be agent s of t he const r uction pr oj ect as  a pr oject  manager in t he same pr oj ect perf or mance ( 10 point s)  Pr oj ect M anager agent  perf orm ance scores including agents of  t he bidding agencies  of s imilar  pr oj ect s, as  well as  in ot her  sim ilar  pr oj ect t endering agency service agent dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance,  made up of t wo part s ( 1)  act ing like t he accum ulat ed winning am ount  calculation r ule: agent s f or wat er conser vancy project  bid amount  ( since J anuary 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scor ed no m ore t han 5 minut es.  ( 2)  calculation r ule f or t he num ber of  agents  s imilar  pr oj ects: pr oxy bid am ount ( since J anuar y 1,  2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of  3 minut es,  but scor es  t he number  of agent s s imilar  pr oj ect s up t o a m axim um of  5 point s.  Pr oj ect M anager demonst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent  and Ref orm Commission published t he winning bidder on t he designated media publicit y shall pr evail.  8. 2. 3 staff  r equir ement ( 25 points) 1,  t o t he const ruct ion project  ser ving personnel, 4 years  experience in t endering agent , 2 points  per  person, 2 years  experience in t endering agent  .. .Pig is  not a pig. Wit h dom estic int er nat ional m arket  and t echnology big envir onment of c hanges,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr of it way ar e 
r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f arming, and m anagem ent cost  and t he pr oduction, and sales cost, go s t andar dization, and scale, and int ensive, and m arket  r oad, f ast upgrade whole indust ry chain of r egulat ion capacit y,  market c om petit ion capacit y and anti- r isk capacit y. Fir st, industr y analys is  ( a)  t he basic s it uation in China is  a t r aditional hog production and consumption count ry,  2008 46. 15 m illion t ons of por k,  pig stock 462. 64 million head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's annual pr oduction value at  ar ound 650 billion yuan,  nearly 50% per cent of annual out put value of anim al husbandry.  Sichuan pr ovince in 2008 pr oduced 6. 52 m illion t ons of por k,  wit h 694, 000 t ons of Chengdu cit y, live pig sell 10. 46 million,  f ir st 15 Vice- provincial cit ies in t he countr y.      The whole nation advantage r egional planning ( 2008- 2015)  t her e ar e 437 counties ( cit ies) , 55, Sichuan,  Chengdu has 7 ( including in pengzhou).  I nt er nat ional pig industr y m ainly include t he European Union, t he Unit ed States,  and Canada,  and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Mar ket 1, t he dom estic m ar ket f r om China's  m eat consumption habit s  and economic analys is of  t he development  s it uation, t he em er gence of new t r ends in t he m arket  of dom estic por k and it s pr oducts.  Docking is  a pig pr oduction and sales m ore closely. The Yangt ze River Delt a,  Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st r ucture adj ustm ent gat her ed pace, t wo or  t hr ee industries  t o t he Centr al and West er n bias . Second,  t he r igid dom estic consum pt ion gr owth. For a long period, por k is  still t he lar gest  var iety of m eat consumption in China, t he absolut e consumption cont inues t o gr ow. Especially  in t he vast r ural m ar ket gr owth pot ent ial. Thir d,  mar ket f or pork and higher pr oduct  qualit y r equir em ents. Pollution- fr ee pork saf et y and healt h has  shown a ver y good market  pr ospects.  Four  is  t he m ar ket changing.      Cur r ently,  cold m eat,  m or e and m ore var ieties  of m eat and pork m eat  pr oduct s, which account ed f or  a lar ge pr oportion of por k consumption, st or es, chain st ores, supermarkets and ot her m ar keting m et hods is  on t he r ise, and t r anspor t has been extended t o m or e t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . .. 

4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be subm itt ed by t he Agency included in t he 5t h chapt er of  t he content , and t han select  f ile asked t o pr ovide appr opriat e docum entation. 4. 3 pr oxy applicat ion shall af fix it s  official seal coding and page by page in t he specif ied location. Agent  a copy of  t he applicat ion shall have t o num ber t he pages and signed or iginal copy ( copy)  (including suppor ting docum ent s) , and copy should be exactly t he same. 4. 4 applicat ion t here shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not  alt er any page of t he application. 4. 6 bidding agencies  off er  should be based on t he int er im m easur es f or  t he m anagem ent  of t endering agent's  service charges  (m et er  prices [ 2002]1980) r ules of  t he Ninet h, t ender agent  ser vice char ges us ing t he dif ference pr ogress ive billing r at e. Charges  in accor dance wit h t he t ender ing agent 's ser vice char ges and, in conjunction wit h t he pr ovis ions of  t he specific cir cumstances of  t he pr oj ect shall not  be f loat ing up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent contr acts  signed dur ing charging base bid am ount has not yet been pr oduced, it  can only be accor ding t o t he r at es of  price, bid and t he bid amount  det ermines af ter t he end, contr olled r esponse r at es calculated shall pay t ender f ee (t ender agency f ee accounts f or t he act ual bidding agent it em f or  f ar es).  Than t he select ed person t ender ing agent's  ser vice char ge cont r ol t he upper and lower  lim it s,  Cap f or t he St at e Development Planning Commission of  t he int er im m easur es  f or  t he managem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of  t ender ing agent 's ser vice f ees under 100%,  t he lower lim it  f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  service char ges  (m et er  prices [ 2002]1980) of  t ender ing agent 's  ser vice f ees under 80%. Tendering agent's  service charge base should include t he f ollowing t enders: constr uction,  supervision and material over t he above t enders  ar e expect ed t o be im port ant,  wit h each t endering agency 
entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ic e [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents should be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . .. 

新，获益，团结。用狼性文化来说，学习和创新代表敏锐的嗅觉，获益代表

进攻精神，而团结就代表群体奋斗精神。 

 背景分析：华为总结“以客户为中心，以奋斗着为本”的企业文化，为客户

服务是华为存在的唯一理由，客户需求是华为发展的原动力。在现有的世界

形势下，华为希望英国能成为其被西方国家接纳的关键转折点。世界经济现

在看来还不是太好，有的公司已经开始收缩，不过华为不想放慢业务扩张的

步伐。他们宣布在英国未来五年的投资和本地采购方面的支出总金额将达到 

20 亿美元，同时会给当地创造 700 多个新的工作岗位。现在华为在英国大

概有 800 多名员工，按照这个计划，到了 2017 年的时候，华为英国总雇

员会超过 1,700 人。这样对低迷的英国经济有一定的刺激作用，通过不断扩

招本地员工和加大本地采购力度的方式，也为华为在英国市场业务扩展埋下

了伏笔。华为极力推动产品在英国市场的发展，这也是我们考虑将此次奖励

旅游的客源国定在英国的重要因素。 

 

三、 行程的特殊要求分析 

 首先，对于中国，有历史感的中国古迹是英国人非常感兴趣的地方，敦煌的

历史底蕴在这方面很符合。另外，英国人对于户外运动和探险活动也很热衷。

只以人民的态度而言，英国人（英格兰人／威尔斯人）是很有礼貌且谦卑严

谨的民族，但大部分英国人也具有与他人格格不入的孤傲特质、酷爱独居和

个人自由，所以本次行程在文化古迹中向英国来客展现中国人文魅力，又在

活动中体现户外的活力，且期望通过各种活动加深他们对于华为团队精神的

核心即“团结”的体会 

 华为的愿景是丰富人们的沟通和生活，使命是聚焦客户关注的挑战和压力，



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applic at ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent qualif ications m eet t he r equir ement s;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance; ( 4) t he t endering Agency int ends t o put int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of and r ef er ences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 application r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or det ailed r eview of  t he applicat ion.  8.2.1 t ender  agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s) t ender agent instit utions s im ilar  project  t ender  perf orm ance 16 points , by t wo part  com posit ion ( 1)  agent s imilar  pr oj ect of  cum ulat ive bid am ount scor ed calculation r ules f or: Agent wat er pr oject  bid amount ( on J anuar y 1, 2007 has  has bid notice f or  associat e) cumulative each r eached 100 million Yuan have 2 points , wat er pr oject  cum ulat ive bid am ount scor ed up not  over 6 point s.  I n addit ion, completes a bid wor t h m or e t han 500 m illion yuan in t ot al 1 m inut e, but ot her  it em s scor e accum ulat ed winning am ount up t o a m axim um of  6 point s.  ( 2) calculation r ule f or t he num ber of agents s im ilar pr oject s:  proxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding pr oject s in m ore t han 50 m illion Yuan by 2 points , but t he Agency pr oj ects  t he num ber of  scor es  up t o 3 minut es. 8. 2. 2 t o be agent s of t he constr uc tion pr oj ect as  a pr oject  manager in t he same pr oj ect perf orm ance ( 10 point s)  Project  M anager agent per form ance scor es  including agent s of t he bidding agencies  of s im ilar pr oject s,  as well as  in ot her s imilar  pr oj ect t endering agency service agent  dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance, m ade up of t wo par ts  ( 1) acting like t he accum ulat ed winning am ount calculat ion r ule: agents f or wat er  conser vancy pr oj ect bid am ount ( since J anuar y 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scored no m or e t han 5 m inutes. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount ( s ince J anuary 1, 2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of 3 m inutes, but  scor es t he num ber of  agents  sim ilar  proj ects up t o a maxim um of  5 points . Pr oj ect M anager dem onst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent and Reform Commission published t he winning bidder  on t he designat ed m edia publicit y shall pr evail.  8. 2. 3 st af f r equir em ent ( 25 point s) 1,  t o t he const r uction pr oj ect serving per sonnel, 4 years  experience in t endering agent,  2 point s per  per son, 2 year s exper ience in t endering agent . .. Pig is  not a pig.  Wit h dom estic int ernational m arket and t echnology big envir onm ent of  changes,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr ofit  way ar e 

r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f ar ming, and m anag ement cost and t he pr oduct ion,  and sales cost , go standar dization, and scale,  and int ensive,  and m ar ket r oad,  f ast upgr ade whole industr y chain of r egulation capacit y, m ar ket competit ion capacit y and ant i- risk capacit y.  Fir st,  indust ry analysis  ( a) t he basic s it uat ion in China is  a t r adit ional hog pr oduct ion and consum ption count ry, 2008 46.15 m illion t ons of  pork, pig st ock 462. 64 m illion head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's  annual pr oduction value at  ar ound 650 billion yuan, nearly 50% per cent  of annual out put value of anim al husbandr y.  Sichuan pr ovince in 2008 pr oduced 6. 52 million t ons of por k, wit h 694,000 t ons of Chengdu cit y,  live pig sell 10. 46 m illion,  f ir st 15 Vice- pr ovincial cit ies  in t he countr y.      The whole nat ion advant age r egional planning ( 2008-2015) t here ar e 437 counties  ( cit ies), 55, Sichuan, Chengdu has  7 ( including in pengzhou) . I nternational pig indust ry m ainly include t he Eur opean Union,  t he Unit ed Stat es,  and Canada, and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Market 1, t he dom estic mar ket f r om China's  m eat consumption habit s  and economic analys is of  t he developm ent  sit uation, t he em er gence of new t rends in t he m ar ket of  dom estic por k and it s  pr oduct s.  Docking is  a pig pr oduction and sales m or e closely. The Yangt ze River Delt a, Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st ruct ure adj ustm ent gat hered pace,  t wo or  t hr ee indust ries  t o t he Centr al and Wester n bias.  Second, t he rigid domest ic consum ption gr owt h. For a long per iod, pork is  still t he lar gest variet y of  m eat consum pt ion in China,  t he absolut e consum pt ion continues t o grow. Especially in t he vast  r ur al m arket gr owt h pot ential.  Thir d, m arket  f or  por k and higher  pr oduct qualit y r equir ement s.  Pollut ion-f ree por k saf et y and healt h has shown a ver y good m ar ket pr ospect s. Four is  t he m arket  changing.      Cur r ently, cold m eat, m ore and m or e variet ies of  meat  and por k m eat pr oduct s,  which accounted f or a lar ge pr oport ion of por k consum pt ion,  stor es,  chain st or es, superm ar ket s and ot her  market ing m ethods is  on t he r ise, and t ranspor t has been ext ended t o m ore t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . ..                                                                                          

奖励旅游策划书 

 
4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be submit t ed by t he Agency included in t he 5th chapter of  t he cont ent,  and t han select f ile asked t o pr ovide appropr iat e document ation. 4. 3 pr oxy application shall af f ix it s  of ficial seal coding and page by page in t he specif ied location. Agent a copy of t he application shall have t o number t he pages and s igned original copy ( copy) ( including suppor ting documents) , and copy should be exactly t he same. 4. 4 applicat ion t her e shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not alt er any page of t he applic ation. 4. 6 bidding agencies of f er should be based on t he int er im m easur es  f or t he managem ent of  t ender ing agent 's  ser vice char ges ( met er pr ices [ 2002] 1980) r ules  of t he Ninet h, t ender agent ser vice charges us ing t he dif f er ence pr ogr essive billing r at e. Char ges in accor dance wit h t he t endering agent's  service char ges  and, in conj unct ion wit h t he pr ovis ions of  t he specif ic cir cum st ances of  t he pr oj ect shall not be f loating up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent cont ract s s igned during char ging base bid amount  has not yet been pr oduced, it  can only be according t o t he r ates of pr ice, bid and t he bid am ount det erm ines aft er  t he end,  cont rolled r esponse r at es calculat ed shall pay t ender f ee ( t ender agency f ee accounts  f or  t he actual bidding agent it em f or f ares) . Than t he select ed person t endering agent's  service charge contr ol t he upper and lower lim it s,  Cap f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of t ender ing agent 's ser vice f ees under  100%, t he lower lim it  f or  t he St at e Development Planning Com mission of t he int er im m easur es f or t he managem ent of  t ender ing agent 's  ser vice char ges ( meter pr ices [ 2002] 1980) of t endering agent's  service f ees under  80%. Tender ing agent 's  ser vice char ge base should include t he f ollowing t ender s: const r uction, super vis ion and m at er ial over  t he above t ender s ar e expect ed t o be im port ant , wit h each t ender ing agency 

entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ice [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents s hould be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . ..5 

提供有竞争力的通信解决方案和服务，持续为客户创造最大价值。而把行程

安排在敦煌恰恰达到丰富沟通和生活、聚焦挑战和压力的目的。 

所以，基于这两方面的因素，在这个奖励旅游的过程中，针对英国来客特意安

排了以“神秘敦煌”为主题的一系列活动，当然也少不了露营、逛夜市等展现

华为公司愿景和使命的活动。 

四、奖励旅游细致规划 

4.1 奖励旅游活动名称 

华为英国优秀员工及顶级代理商、经销商奖励旅游——神秘敦煌游 

4.2 奖励旅游主题 

探寻神秘敦煌 

4.3 旅游目的地 

   中国甘肃敦煌 

4.4 活动时间 

2015 年 8 月 25 日——8月 29日 

（8月中旬到9 月初为最适宜去敦煌的时间，此时温度较为适宜，并且瓜果成

熟，特产丰富） 

4.5 负责单位 

华为公司 



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applicat ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender  agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent  qualif ications m eet t he r equir ements;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance;  ( 4) t he t endering Agency int ends t o put  int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of  and r ef erences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 applicat ion r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or  det ailed r eview of  t he applicat ion. 8. 2. 1 t ender agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s)  t ender  agent instit utions sim ilar  pr oj ect t ender perf or mance 16 point s, by t wo par t com posit ion ( 1) agent  sim ilar  pr oj ect of cumulative bid amount  scored calculation r ules  f or : Agent  wat er pr oject  bid am ount ( on J anuar y 1, 2007 has  has bid notice f or  associat e)  cum ulative each r eached 100 million Yuan have 2 point s, wat er pr oj ect cumulative bid am ount scored up not over 6 point s. I n addit ion, com plet es a bid wor th m or e t han 500 m illion yuan in t ot al 1 m inut e, but  ot her it ems score accum ulat ed winning amount up t o a maxim um  of 6 point s. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding project s in m or e t han 50 million Yuan by 2 point s,  but  t he Agency pr oject s t he number of scores up t o 3 m inutes.  8.2.2 t o be agent s of t he const r uction pr oj ect as  a pr oject  manager in t he same pr oj ect perf or mance ( 10 point s)  Pr oj ect M anager agent  perf orm ance scores including agents of  t he bidding agencies  of s imilar  pr oj ect s, as  well as  in ot her  sim ilar  pr oj ect t endering agency service agent dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance,  made up of t wo part s ( 1)  act ing like t he accum ulat ed winning am ount  calculation r ule: agent s f or wat er conser vancy project  bid amount  ( since J anuary 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scor ed no m ore t han 5 minut es.  ( 2)  calculation r ule f or t he num ber of  agents  s imilar  pr oj ects: pr oxy bid am ount ( since J anuar y 1,  2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of  3 minut es,  but scor es  t he number  of agent s s imilar  pr oj ect s up t o a m axim um of  5 point s.  Pr oj ect M anager demonst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent  and Ref orm Commission published t he winning bidder on t he designated media publicit y shall pr evail.  8. 2. 3 staff  r equir ement ( 25 points) 1,  t o t he const ruct ion project  ser ving personnel, 4 years  experience in t endering agent , 2 points  per  person, 2 years  experience in t endering agent  .. .Pig is  not a pig. Wit h dom estic int er nat ional m arket  and t echnology big envir onment of c hanges,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr of it way ar e 
r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f arming, and m anagem ent cost  and t he pr oduction, and sales cost, go s t andar dization, and scale, and int ensive, and m arket  r oad, f ast upgrade whole indust ry chain of r egulat ion capacit y,  market c om petit ion capacit y and anti- r isk capacit y. Fir st, industr y analys is  ( a)  t he basic s it uation in China is  a t r aditional hog production and consumption count ry,  2008 46. 15 m illion t ons of por k,  pig stock 462. 64 million head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's annual pr oduction value at  ar ound 650 billion yuan,  nearly 50% per cent of annual out put value of anim al husbandry.  Sichuan pr ovince in 2008 pr oduced 6. 52 m illion t ons of por k,  wit h 694, 000 t ons of Chengdu cit y, live pig sell 10. 46 million,  f ir st 15 Vice- provincial cit ies in t he countr y.      The whole nation advantage r egional planning ( 2008- 2015)  t her e ar e 437 counties ( cit ies) , 55, Sichuan,  Chengdu has 7 ( including in pengzhou).  I nt er nat ional pig industr y m ainly include t he European Union, t he Unit ed States,  and Canada,  and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Mar ket 1, t he dom estic m ar ket f r om China's  m eat consumption habit s  and economic analys is of  t he development  s it uation, t he em er gence of new t r ends in t he m arket  of dom estic por k and it s pr oducts.  Docking is  a pig pr oduction and sales m ore closely. The Yangt ze River Delt a,  Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st r ucture adj ustm ent gat her ed pace, t wo or  t hr ee industries  t o t he Centr al and West er n bias . Second,  t he r igid dom estic consum pt ion gr owth. For a long period, por k is  still t he lar gest  var iety of m eat consumption in China, t he absolut e consumption cont inues t o gr ow. Especially  in t he vast r ural m ar ket gr owth pot ent ial. Thir d,  mar ket f or pork and higher pr oduct  qualit y r equir em ents. Pollution- fr ee pork saf et y and healt h has  shown a ver y good market  pr ospects.  Four  is  t he m ar ket changing.      Cur r ently,  cold m eat,  m or e and m ore var ieties  of m eat and pork m eat  pr oduct s, which account ed f or  a lar ge pr oportion of por k consumption, st or es, chain st ores, supermarkets and ot her m ar keting m et hods is  on t he r ise, and t r anspor t has been extended t o m or e t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . .. 

4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be subm itt ed by t he Agency included in t he 5t h chapt er of  t he content , and t han select  f ile asked t o pr ovide appr opriat e docum entation. 4. 3 pr oxy applicat ion shall af fix it s  official seal coding and page by page in t he specif ied location. Agent  a copy of  t he applicat ion shall have t o num ber t he pages and signed or iginal copy ( copy)  (including suppor ting docum ent s) , and copy should be exactly t he same. 4. 4 applicat ion t here shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not  alt er any page of t he application. 4. 6 bidding agencies  off er  should be based on t he int er im m easur es f or  t he m anagem ent  of t endering agent's  service charges  (m et er  prices [ 2002]1980) r ules of  t he Ninet h, t ender agent  ser vice char ges us ing t he dif ference pr ogress ive billing r at e. Charges  in accor dance wit h t he t ender ing agent 's ser vice char ges and, in conjunction wit h t he pr ovis ions of  t he specific cir cumstances of  t he pr oj ect shall not  be f loat ing up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent contr acts  signed dur ing charging base bid am ount has not yet been pr oduced, it  can only be accor ding t o t he r at es of  price, bid and t he bid amount  det ermines af ter t he end, contr olled r esponse r at es calculated shall pay t ender f ee (t ender agency f ee accounts f or t he act ual bidding agent it em f or  f ar es).  Than t he select ed person t ender ing agent's  ser vice char ge cont r ol t he upper and lower  lim it s,  Cap f or t he St at e Development Planning Commission of  t he int er im m easur es  f or  t he managem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of  t ender ing agent 's ser vice f ees under 100%,  t he lower lim it  f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  service char ges  (m et er  prices [ 2002]1980) of  t ender ing agent 's  ser vice f ees under 80%. Tendering agent's  service charge base should include t he f ollowing t enders: constr uction,  supervision and material over t he above t enders  ar e expect ed t o be im port ant,  wit h each t endering agency 
entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ic e [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents should be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . .. 

4.6 参与者 

华为英国地区精英员工及优秀的代理商、经销商（大概 40 到 80 人） 

客源地国籍：英国 

4.7 旅游线路 

 第一天：敦煌机场—乘坐专线大巴前往敦煌—欢迎仪式—入住敦煌山庄酒店

—开会—在酒店内进行晚宴 

 第二天：敦煌莫高窟—鸣沙山月牙泉—鸣沙山野营 

  第三天：雅丹地质公园—敦煌夜市 

 第四天：瓜州-玉门 

 第五天：回程 

 五、行程具体安排 

行程特色 

◆住：全程居住 4 星级特色酒店——敦煌山庄，同时又有机会体验独特的

大漠星空野营 

 食：尽享当地特色美食及当季香甜瓜果 

 游：每一天不同的特色构成神秘多变的敦煌探寻之旅，不仅有人文风情

满满的莫高窟和鸣沙山星空飨宴；还有壮阔雄浑的雅丹大漠风情体验，

欣赏亚洲规模最大、最具观赏价值的雅丹地貌群落；更有西北戈壁上别

样的江南风情。敦煌，不只是敦煌。 

 

 



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applic at ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent qualif ications m eet t he r equir ement s;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance; ( 4) t he t endering Agency int ends t o put int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of and r ef er ences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 application r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or det ailed r eview of  t he applicat ion.  8.2.1 t ender  agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s) t ender agent instit utions s im ilar  project  t ender  perf orm ance 16 points , by t wo part  com posit ion ( 1)  agent s imilar  pr oj ect of  cum ulat ive bid am ount scor ed calculation r ules f or: Agent wat er pr oject  bid amount ( on J anuar y 1, 2007 has  has bid notice f or  associat e) cumulative each r eached 100 million Yuan have 2 points , wat er pr oject  cum ulat ive bid am ount scor ed up not  over 6 point s.  I n addit ion, completes a bid wor t h m or e t han 500 m illion yuan in t ot al 1 m inut e, but ot her  it em s scor e accum ulat ed winning am ount up t o a m axim um of  6 point s.  ( 2) calculation r ule f or t he num ber of agents s im ilar pr oject s:  proxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding pr oject s in m ore t han 50 m illion Yuan by 2 points , but t he Agency pr oj ects  t he num ber of  scor es  up t o 3 minut es. 8. 2. 2 t o be agent s of t he constr uc tion pr oj ect as  a pr oject  manager in t he same pr oj ect perf orm ance ( 10 point s)  Project  M anager agent per form ance scor es  including agent s of t he bidding agencies  of s im ilar pr oject s,  as well as  in ot her s imilar  pr oj ect t endering agency service agent  dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance, m ade up of t wo par ts  ( 1) acting like t he accum ulat ed winning am ount calculat ion r ule: agents f or wat er  conser vancy pr oj ect bid am ount ( since J anuar y 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scored no m or e t han 5 m inutes. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount ( s ince J anuary 1, 2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of 3 m inutes, but  scor es t he num ber of  agents  sim ilar  proj ects up t o a maxim um of  5 points . Pr oj ect M anager dem onst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent and Reform Commission published t he winning bidder  on t he designat ed m edia publicit y shall pr evail.  8. 2. 3 st af f r equir em ent ( 25 point s) 1,  t o t he const r uction pr oj ect serving per sonnel, 4 years  experience in t endering agent,  2 point s per  per son, 2 year s exper ience in t endering agent . .. Pig is  not a pig.  Wit h dom estic int ernational m arket and t echnology big envir onm ent of  changes,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr ofit  way ar e 

r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f ar ming, and m anag ement cost and t he pr oduct ion,  and sales cost , go standar dization, and scale,  and int ensive,  and m ar ket r oad,  f ast upgr ade whole industr y chain of r egulation capacit y, m ar ket competit ion capacit y and ant i- risk capacit y.  Fir st,  indust ry analysis  ( a) t he basic s it uat ion in China is  a t r adit ional hog pr oduct ion and consum ption count ry, 2008 46.15 m illion t ons of  pork, pig st ock 462. 64 m illion head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's  annual pr oduction value at  ar ound 650 billion yuan, nearly 50% per cent  of annual out put value of anim al husbandr y.  Sichuan pr ovince in 2008 pr oduced 6. 52 million t ons of por k, wit h 694,000 t ons of Chengdu cit y,  live pig sell 10. 46 m illion,  f ir st 15 Vice- pr ovincial cit ies  in t he countr y.      The whole nat ion advant age r egional planning ( 2008-2015) t here ar e 437 counties  ( cit ies), 55, Sichuan, Chengdu has  7 ( including in pengzhou) . I nternational pig indust ry m ainly include t he Eur opean Union,  t he Unit ed Stat es,  and Canada, and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Market 1, t he dom estic mar ket f r om China's  m eat consumption habit s  and economic analys is of  t he developm ent  sit uation, t he em er gence of new t rends in t he m ar ket of  dom estic por k and it s  pr oduct s.  Docking is  a pig pr oduction and sales m or e closely. The Yangt ze River Delt a, Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st ruct ure adj ustm ent gat hered pace,  t wo or  t hr ee indust ries  t o t he Centr al and Wester n bias.  Second, t he rigid domest ic consum ption gr owt h. For a long per iod, pork is  still t he lar gest variet y of  m eat consum pt ion in China,  t he absolut e consum pt ion continues t o grow. Especially in t he vast  r ur al m arket gr owt h pot ential.  Thir d, m arket  f or  por k and higher  pr oduct qualit y r equir ement s.  Pollut ion-f ree por k saf et y and healt h has shown a ver y good m ar ket pr ospect s. Four is  t he m arket  changing.      Cur r ently, cold m eat, m ore and m or e variet ies of  meat  and por k m eat pr oduct s,  which accounted f or a lar ge pr oport ion of por k consum pt ion,  stor es,  chain st or es, superm ar ket s and ot her  market ing m ethods is  on t he r ise, and t ranspor t has been ext ended t o m ore t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . ..                                                                                          

奖励旅游策划书 

 
4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be submit t ed by t he Agency included in t he 5th chapter of  t he cont ent,  and t han select f ile asked t o pr ovide appropr iat e document ation. 4. 3 pr oxy application shall af f ix it s  of ficial seal coding and page by page in t he specif ied location. Agent a copy of t he application shall have t o number t he pages and s igned original copy ( copy) ( including suppor ting documents) , and copy should be exactly t he same. 4. 4 applicat ion t her e shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not alt er any page of t he applic ation. 4. 6 bidding agencies of f er should be based on t he int er im m easur es  f or t he managem ent of  t ender ing agent 's  ser vice char ges ( met er pr ices [ 2002] 1980) r ules  of t he Ninet h, t ender agent ser vice charges us ing t he dif f er ence pr ogr essive billing r at e. Char ges in accor dance wit h t he t endering agent's  service char ges  and, in conj unct ion wit h t he pr ovis ions of  t he specif ic cir cum st ances of  t he pr oj ect shall not be f loating up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent cont ract s s igned during char ging base bid amount  has not yet been pr oduced, it  can only be according t o t he r ates of pr ice, bid and t he bid am ount det erm ines aft er  t he end,  cont rolled r esponse r at es calculat ed shall pay t ender f ee ( t ender agency f ee accounts  f or  t he actual bidding agent it em f or f ares) . Than t he select ed person t endering agent's  service charge contr ol t he upper and lower lim it s,  Cap f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of t ender ing agent 's ser vice f ees under  100%, t he lower lim it  f or  t he St at e Development Planning Com mission of t he int er im m easur es f or t he managem ent of  t ender ing agent 's  ser vice char ges ( meter pr ices [ 2002] 1980) of t endering agent's  service f ees under  80%. Tender ing agent 's  ser vice char ge base should include t he f ollowing t ender s: const r uction, super vis ion and m at er ial over  t he above t ender s ar e expect ed t o be im port ant , wit h each t ender ing agency 

entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ice [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents s hould be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . ..7 

5．1 第一天 8月 25日 

【敦煌机场-敦煌山庄】 

[10:30]到达敦煌机场 

在机场，有华为的工作人员穿着印有华为 logo 的衣服，举起欢迎横幅，迎

接英国的来客，并带领来客乘坐专线大巴前往敦煌（在大巴上，①有甜美的

当地会英文的姑娘进行简短的欢迎辞，②有工作人员分发小册子，里面有华

为公司的简介以及我们接下来的行程安排等等，③英国来客在大巴上可尽情

地享受沿途美丽的敦煌风景，并不时伴随着当地姑娘的介绍） 

[10:30—10:50]到达敦煌山庄酒店，进行欢迎仪式 

[10:50—11:15]举行欢迎仪式 

当地迎接人员穿着有当地特色的民族服饰，一字排开，迎接方式像少数民

族那样拍手唱歌。精英员工一同接待，在酒店门口迎接英国来客的到来，

向其赠送有当地特色的礼品——夜光杯，赠送完礼品之后，来客正式入住

酒店。 

[11:15—14:00]入住酒店，并在酒店内的餐厅享用午餐，午休 

[14:00—16:30 ]开会时间 

开会（提前预定山庄会议室）：待游客入住酒店并小憩之后，由华为员工带

领游客前往会议室开会，会议现场用华为 logo 的贴纸布置好，营造一种华

为公司开会的气氛，使来客仿若成为了华为人，另外给每个游客准备一本会

议内容简介。会上要着重谈论华为公司和来客关于英国市场的开拓问题。共

谈友好合作、互利共赢的未来发展计划，并且要多征求英国来客的意见。 

[16:30—18:30]英国来客在酒店内的自由活动时间 



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applicat ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender  agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent  qualif ications m eet t he r equir ements;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance;  ( 4) t he t endering Agency int ends t o put  int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of  and r ef erences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 applicat ion r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or  det ailed r eview of  t he applicat ion. 8. 2. 1 t ender agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s)  t ender  agent instit utions sim ilar  pr oj ect t ender perf or mance 16 point s, by t wo par t com posit ion ( 1) agent  sim ilar  pr oj ect of cumulative bid amount  scored calculation r ules  f or : Agent  wat er pr oject  bid am ount ( on J anuar y 1, 2007 has  has bid notice f or  associat e)  cum ulative each r eached 100 million Yuan have 2 point s, wat er pr oj ect cumulative bid am ount scored up not over 6 point s. I n addit ion, com plet es a bid wor th m or e t han 500 m illion yuan in t ot al 1 m inut e, but  ot her it ems score accum ulat ed winning amount up t o a maxim um  of 6 point s. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding project s in m or e t han 50 million Yuan by 2 point s,  but  t he Agency pr oject s t he number of scores up t o 3 m inutes.  8.2.2 t o be agent s of t he const r uction pr oj ect as  a pr oject  manager in t he same pr oj ect perf or mance ( 10 point s)  Pr oj ect M anager agent  perf orm ance scores including agents of  t he bidding agencies  of s imilar  pr oj ect s, as  well as  in ot her  sim ilar  pr oj ect t endering agency service agent dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance,  made up of t wo part s ( 1)  act ing like t he accum ulat ed winning am ount  calculation r ule: agent s f or wat er conser vancy project  bid amount  ( since J anuary 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scor ed no m ore t han 5 minut es.  ( 2)  calculation r ule f or t he num ber of  agents  s imilar  pr oj ects: pr oxy bid am ount ( since J anuar y 1,  2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of  3 minut es,  but scor es  t he number  of agent s s imilar  pr oj ect s up t o a m axim um of  5 point s.  Pr oj ect M anager demonst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent  and Ref orm Commission published t he winning bidder on t he designated media publicit y shall pr evail.  8. 2. 3 staff  r equir ement ( 25 points) 1,  t o t he const ruct ion project  ser ving personnel, 4 years  experience in t endering agent , 2 points  per  person, 2 years  experience in t endering agent  .. .Pig is  not a pig. Wit h dom estic int er nat ional m arket  and t echnology big envir onment of c hanges,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr of it way ar e 
r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f arming, and m anagem ent cost  and t he pr oduction, and sales cost, go s t andar dization, and scale, and int ensive, and m arket  r oad, f ast upgrade whole indust ry chain of r egulat ion capacit y,  market c om petit ion capacit y and anti- r isk capacit y. Fir st, industr y analys is  ( a)  t he basic s it uation in China is  a t r aditional hog production and consumption count ry,  2008 46. 15 m illion t ons of por k,  pig stock 462. 64 million head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's annual pr oduction value at  ar ound 650 billion yuan,  nearly 50% per cent of annual out put value of anim al husbandry.  Sichuan pr ovince in 2008 pr oduced 6. 52 m illion t ons of por k,  wit h 694, 000 t ons of Chengdu cit y, live pig sell 10. 46 million,  f ir st 15 Vice- provincial cit ies in t he countr y.      The whole nation advantage r egional planning ( 2008- 2015)  t her e ar e 437 counties ( cit ies) , 55, Sichuan,  Chengdu has 7 ( including in pengzhou).  I nt er nat ional pig industr y m ainly include t he European Union, t he Unit ed States,  and Canada,  and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Mar ket 1, t he dom estic m ar ket f r om China's  m eat consumption habit s  and economic analys is of  t he development  s it uation, t he em er gence of new t r ends in t he m arket  of dom estic por k and it s pr oducts.  Docking is  a pig pr oduction and sales m ore closely. The Yangt ze River Delt a,  Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st r ucture adj ustm ent gat her ed pace, t wo or  t hr ee industries  t o t he Centr al and West er n bias . Second,  t he r igid dom estic consum pt ion gr owth. For a long period, por k is  still t he lar gest  var iety of m eat consumption in China, t he absolut e consumption cont inues t o gr ow. Especially  in t he vast r ural m ar ket gr owth pot ent ial. Thir d,  mar ket f or pork and higher pr oduct  qualit y r equir em ents. Pollution- fr ee pork saf et y and healt h has  shown a ver y good market  pr ospects.  Four  is  t he m ar ket changing.      Cur r ently,  cold m eat,  m or e and m ore var ieties  of m eat and pork m eat  pr oduct s, which account ed f or  a lar ge pr oportion of por k consumption, st or es, chain st ores, supermarkets and ot her m ar keting m et hods is  on t he r ise, and t r anspor t has been extended t o m or e t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . .. 

4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be subm itt ed by t he Agency included in t he 5t h chapt er of  t he content , and t han select  f ile asked t o pr ovide appr opriat e docum entation. 4. 3 pr oxy applicat ion shall af fix it s  official seal coding and page by page in t he specif ied location. Agent  a copy of  t he applicat ion shall have t o num ber t he pages and signed or iginal copy ( copy)  (including suppor ting docum ent s) , and copy should be exactly t he same. 4. 4 applicat ion t here shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not  alt er any page of t he application. 4. 6 bidding agencies  off er  should be based on t he int er im m easur es f or  t he m anagem ent  of t endering agent's  service charges  (m et er  prices [ 2002]1980) r ules of  t he Ninet h, t ender agent  ser vice char ges us ing t he dif ference pr ogress ive billing r at e. Charges  in accor dance wit h t he t ender ing agent 's ser vice char ges and, in conjunction wit h t he pr ovis ions of  t he specific cir cumstances of  t he pr oj ect shall not  be f loat ing up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent contr acts  signed dur ing charging base bid am ount has not yet been pr oduced, it  can only be accor ding t o t he r at es of  price, bid and t he bid amount  det ermines af ter t he end, contr olled r esponse r at es calculated shall pay t ender f ee (t ender agency f ee accounts f or t he act ual bidding agent it em f or  f ar es).  Than t he select ed person t ender ing agent's  ser vice char ge cont r ol t he upper and lower  lim it s,  Cap f or t he St at e Development Planning Commission of  t he int er im m easur es  f or  t he managem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of  t ender ing agent 's ser vice f ees under 100%,  t he lower lim it  f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  service char ges  (m et er  prices [ 2002]1980) of  t ender ing agent 's  ser vice f ees under 80%. Tendering agent's  service charge base should include t he f ollowing t enders: constr uction,  supervision and material over t he above t enders  ar e expect ed t o be im port ant,  wit h each t endering agency 
entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ic e [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents should be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . .. 

[18:30—22:30]举行晚宴 

 宴会目的：自华为公司发展至今，在任正非总裁的带领下，华为产品在国内

取得了巨大成功。然而，华为产品要想在英国继续发展，少不了英国员工以

及代理商、经销商的共同付出。因此，华为公司特意举办这场晚宴，不仅意

在感谢他们的辛勤付出，更希望一同创造更美好的未来。 

 宴会主题：“华为人，感谢您——英国员工答谢晚宴” 

 晚宴地点：宴会厅（敦煌山庄） 

 宴会参与人员：公司高层、中国精英员工、英国优秀员工、英国华为代理商

和经销商 

 宴会流程 

[18:30-19:00]来宾签到时间（可同时播放沙画视频，介绍敦煌特色） 

[19:00-19:15]主持人上台，介绍到场的高层、中国的精英员工以及欢迎英国的

精英员工、华为在英国的代理商和经销商 

[19:15—19:25] 由华为的某高层领导致欢迎词，举杯敬大家，晚宴正式开始。 

[19:25—19:55]放映华为公司的产品信息、发展近况等内容，主要目的在于让

英国的代理商和经销商更深入地了解企业的信息。 

[19:55—20:20] 华为优秀员工表彰 

[20:20—21:00]当地特色舞蹈表演（有世博会上表演过的《西凉乐舞》、《反弹

琵琶》、《霓裳羽衣》），同时大家享受美味的晚餐 

[21:00—21:30 ]民族舞互动（可以让舞者带动大家一起嗨起来） 

[21:30—21:45]介绍接下来奖励旅游的行程 

[21:45—22:00 ]主持人再次欢迎到场的高层以及英国来客，宣布晚宴结束。 



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applic at ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent qualif ications m eet t he r equir ement s;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance; ( 4) t he t endering Agency int ends t o put int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of and r ef er ences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 application r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or det ailed r eview of  t he applicat ion.  8.2.1 t ender  agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s) t ender agent instit utions s im ilar  project  t ender  perf orm ance 16 points , by t wo part  com posit ion ( 1)  agent s imilar  pr oj ect of  cum ulat ive bid am ount scor ed calculation r ules f or: Agent wat er pr oject  bid amount ( on J anuar y 1, 2007 has  has bid notice f or  associat e) cumulative each r eached 100 million Yuan have 2 points , wat er pr oject  cum ulat ive bid am ount scor ed up not  over 6 point s.  I n addit ion, completes a bid wor t h m or e t han 500 m illion yuan in t ot al 1 m inut e, but ot her  it em s scor e accum ulat ed winning am ount up t o a m axim um of  6 point s.  ( 2) calculation r ule f or t he num ber of agents s im ilar pr oject s:  proxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding pr oject s in m ore t han 50 m illion Yuan by 2 points , but t he Agency pr oj ects  t he num ber of  scor es  up t o 3 minut es. 8. 2. 2 t o be agent s of t he constr uc tion pr oj ect as  a pr oject  manager in t he same pr oj ect perf orm ance ( 10 point s)  Project  M anager agent per form ance scor es  including agent s of t he bidding agencies  of s im ilar pr oject s,  as well as  in ot her s imilar  pr oj ect t endering agency service agent  dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance, m ade up of t wo par ts  ( 1) acting like t he accum ulat ed winning am ount calculat ion r ule: agents f or wat er  conser vancy pr oj ect bid am ount ( since J anuar y 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scored no m or e t han 5 m inutes. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount ( s ince J anuary 1, 2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of 3 m inutes, but  scor es t he num ber of  agents  sim ilar  proj ects up t o a maxim um of  5 points . Pr oj ect M anager dem onst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent and Reform Commission published t he winning bidder  on t he designat ed m edia publicit y shall pr evail.  8. 2. 3 st af f r equir em ent ( 25 point s) 1,  t o t he const r uction pr oj ect serving per sonnel, 4 years  experience in t endering agent,  2 point s per  per son, 2 year s exper ience in t endering agent . .. Pig is  not a pig.  Wit h dom estic int ernational m arket and t echnology big envir onm ent of  changes,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr ofit  way ar e 

r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f ar ming, and m anag ement cost and t he pr oduct ion,  and sales cost , go standar dization, and scale,  and int ensive,  and m ar ket r oad,  f ast upgr ade whole industr y chain of r egulation capacit y, m ar ket competit ion capacit y and ant i- risk capacit y.  Fir st,  indust ry analysis  ( a) t he basic s it uat ion in China is  a t r adit ional hog pr oduct ion and consum ption count ry, 2008 46.15 m illion t ons of  pork, pig st ock 462. 64 m illion head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's  annual pr oduction value at  ar ound 650 billion yuan, nearly 50% per cent  of annual out put value of anim al husbandr y.  Sichuan pr ovince in 2008 pr oduced 6. 52 million t ons of por k, wit h 694,000 t ons of Chengdu cit y,  live pig sell 10. 46 m illion,  f ir st 15 Vice- pr ovincial cit ies  in t he countr y.      The whole nat ion advant age r egional planning ( 2008-2015) t here ar e 437 counties  ( cit ies), 55, Sichuan, Chengdu has  7 ( including in pengzhou) . I nternational pig indust ry m ainly include t he Eur opean Union,  t he Unit ed Stat es,  and Canada, and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Market 1, t he dom estic mar ket f r om China's  m eat consumption habit s  and economic analys is of  t he developm ent  sit uation, t he em er gence of new t rends in t he m ar ket of  dom estic por k and it s  pr oduct s.  Docking is  a pig pr oduction and sales m or e closely. The Yangt ze River Delt a, Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st ruct ure adj ustm ent gat hered pace,  t wo or  t hr ee indust ries  t o t he Centr al and Wester n bias.  Second, t he rigid domest ic consum ption gr owt h. For a long per iod, pork is  still t he lar gest variet y of  m eat consum pt ion in China,  t he absolut e consum pt ion continues t o grow. Especially in t he vast  r ur al m arket gr owt h pot ential.  Thir d, m arket  f or  por k and higher  pr oduct qualit y r equir ement s.  Pollut ion-f ree por k saf et y and healt h has shown a ver y good m ar ket pr ospect s. Four is  t he m arket  changing.      Cur r ently, cold m eat, m ore and m or e variet ies of  meat  and por k m eat pr oduct s,  which accounted f or a lar ge pr oport ion of por k consum pt ion,  stor es,  chain st or es, superm ar ket s and ot her  market ing m ethods is  on t he r ise, and t ranspor t has been ext ended t o m ore t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . ..                                                                                          

奖励旅游策划书 

 
4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be submit t ed by t he Agency included in t he 5th chapter of  t he cont ent,  and t han select f ile asked t o pr ovide appropr iat e document ation. 4. 3 pr oxy application shall af f ix it s  of ficial seal coding and page by page in t he specif ied location. Agent a copy of t he application shall have t o number t he pages and s igned original copy ( copy) ( including suppor ting documents) , and copy should be exactly t he same. 4. 4 applicat ion t her e shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not alt er any page of t he applic ation. 4. 6 bidding agencies of f er should be based on t he int er im m easur es  f or t he managem ent of  t ender ing agent 's  ser vice char ges ( met er pr ices [ 2002] 1980) r ules  of t he Ninet h, t ender agent ser vice charges us ing t he dif f er ence pr ogr essive billing r at e. Char ges in accor dance wit h t he t endering agent's  service char ges  and, in conj unct ion wit h t he pr ovis ions of  t he specif ic cir cum st ances of  t he pr oj ect shall not be f loating up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent cont ract s s igned during char ging base bid amount  has not yet been pr oduced, it  can only be according t o t he r ates of pr ice, bid and t he bid am ount det erm ines aft er  t he end,  cont rolled r esponse r at es calculat ed shall pay t ender f ee ( t ender agency f ee accounts  f or  t he actual bidding agent it em f or f ares) . Than t he select ed person t endering agent's  service charge contr ol t he upper and lower lim it s,  Cap f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of t ender ing agent 's ser vice f ees under  100%, t he lower lim it  f or  t he St at e Development Planning Com mission of t he int er im m easur es f or t he managem ent of  t ender ing agent 's  ser vice char ges ( meter pr ices [ 2002] 1980) of t endering agent's  service f ees under  80%. Tender ing agent 's  ser vice char ge base should include t he f ollowing t ender s: const r uction, super vis ion and m at er ial over  t he above t ender s ar e expect ed t o be im port ant , wit h each t ender ing agency 

entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ice [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents s hould be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . ..9 

5．2 第二天 8月 26日 

【敦煌莫高窟--鸣沙山月牙泉--鸣沙山野营】 

[7:50] 敦煌山庄大堂集中， 
[8:00] 出发 
[8:20] 到达莫高窟数字展示中心（敦煌山庄距离数字展示中心 11.3 公里，         
大概需要 13分钟）  
[8:20—11:50] 先去莫高窟数字展示中心观影，然后乘坐摆渡车前往窟区参
观实体洞窟，再步行至敦煌石窟保护研究中心（大约 3 分钟），参观结束后
再步行至实体洞窟处乘坐摆渡车回到数字展示中心。整个莫高窟参观活动共
3.5 小时  
[11:55] 集合，离开 
[11:55—12:35] 到达回味斋（敦煌莫高窟--回味斋 ，约25.7 公里，40 分
钟） 
[12:35—14:10 ] 午餐（回味斋，1 小时 35分钟）                                   
[14:10 ] 集合，准备出发 
[14:15—14:25 ] 出发，回味斋—鸣月广场，约5.2 公里，10 分钟 
[14:35 ] 到达鸣月广场   
[14:50]  从鸣月广场西侧骑骆驼出发--到达月牙泉   

  [15:15] 到达月牙泉，观赏月牙泉，旁边有鸣月阁、听雷轩、墨池云、山                   
门，可休息（共一个小时） 
[16:15]   集合 
[16:20]  离开月牙泉，到达东山底下，开始集体爬山，体验团队互助精神 
[16:55]  到达山顶，自由活动，拍摄月牙泉俯瞰风景  
[18:05]  激情"滑沙"活动                                         
[18:35]  山底下集合，拍集体照 
[18:40]  坐车在敦煌鸣沙山脚下出发，坐车进鸣沙山深处（预计1 小时到） 
[18:40—21:20]  到达鸣沙山深处，选择避风、干燥地安营扎寨。挖野地厕

所，营具、炊具、准备食物，进行 BBQ 野餐，晚餐后，观赏大漠落日。（选择葛
老大沙漠露营套餐一） 
[21:30—22:30]  进行篝火晚会和营火游戏。 

  [22：30]  晚会结束，当一切安静下来时，只剩星空和黑暗，再躺在柔软的
沙地帐篷里独享美梦。 
 

5．3 第三天 8月 27日 

【雅丹地质公园—敦煌夜市】 

[7:00] 观赏大漠日出，吃早餐 

[7:30] 坐车离开 



Fir st  com pliance r eview of  t he applicat ion of  t he appraisal Commit t ee, only t hrough t he com pliance r eview of  t he applicat ion t o t ake par t in a det ailed r eview.  8.1 application compliance r eview: does not m eet  one of t he f ollowing condit ions, pr ocur at or ial Agency t o submit  applicat ion t hr ough com pliance r eviews,  be invalidat ed: ( 1) applicat ion of  t he f or mats, cont ent s, m eet t he r equir ements of  select ed files,  power s of At t or ney, declar at ions by t he legal r epr esent ative and t he t ender  agent applicat ion t o m eet t he r equir em ent s; ( 2) licence and a bidding agent  qualif ications m eet t he r equir ements;  ( 3)  t he s imilar  pr oj ect t endering agency agent number and pr ovide pr oof of  material com pliance;  ( 4) t he t endering Agency int ends t o put  int o t his pr oject  t he num ber of  pr of essionals t o m eet t he r equir em ent s; ( 5) ar e int ended t o t he agent  of t he pr oj ect as  a pr oj ect m anager has s im ilar pr oject s t he num ber of  and r ef erences t o m eet  t he r equir em ents; ( 6)  no f r aud case.  8.2 applicat ion r eview in det ail t he Evaluat ion Commit t ee t hr ough com pliance r eviews will be select ed f or  det ailed r eview of  t he applicat ion. 8. 2. 1 t ender agent inst it ut ions s imilar  pr oj ect t ender perf or mance r equir ement s ( 16 point s)  t ender  agent instit utions sim ilar  pr oj ect t ender perf or mance 16 point s, by t wo par t com posit ion ( 1) agent  sim ilar  pr oj ect of cumulative bid amount  scored calculation r ules  f or : Agent  wat er pr oject  bid am ount ( on J anuar y 1, 2007 has  has bid notice f or  associat e)  cum ulative each r eached 100 million Yuan have 2 point s, wat er pr oj ect cumulative bid am ount scored up not over 6 point s. I n addit ion, com plet es a bid wor th m or e t han 500 m illion yuan in t ot al 1 m inut e, but  ot her it ems score accum ulat ed winning amount up t o a maxim um  of 6 point s. ( 2) calculat ion r ule f or t he number  of agent s s imilar  pr oj ect s: pr oxy bid amount  ( since J anuary 1, 2007 winning notice shall pr evail)  bidding project s in m or e t han 50 million Yuan by 2 point s,  but  t he Agency pr oject s t he number of scores up t o 3 m inutes.  8.2.2 t o be agent s of t he const r uction pr oj ect as  a pr oject  manager in t he same pr oj ect perf or mance ( 10 point s)  Pr oj ect M anager agent  perf orm ance scores including agents of  t he bidding agencies  of s imilar  pr oj ect s, as  well as  in ot her  sim ilar  pr oj ect t endering agency service agent dur ing per form ance. Tot al 10 Pr oj ect 
M anager agent  perf orm ance,  made up of t wo part s ( 1)  act ing like t he accum ulat ed winning am ount  calculation r ule: agent s f or wat er conser vancy project  bid amount  ( since J anuary 1, 2007 winning notice f or  example) cum ulat ive aver age r eached 100 m illion Yuan 3 but  scor ed no m ore t han 5 minut es.  ( 2)  calculation r ule f or t he num ber of  agents  s imilar  pr oj ects: pr oxy bid am ount ( since J anuar y 1,  2007 winning not ice f or exam ple)  in t he m or e t han 50 million Yuan wat er  conser vancy pr oj ect period of  3 minut es,  but scor es  t he number  of agent s s imilar  pr oj ect s up t o a m axim um of  5 point s.  Pr oj ect M anager demonst rated t o pr ovincial- level and higher people's  Gover nm ent or  t he developm ent  and Ref orm Commission published t he winning bidder on t he designated media publicit y shall pr evail.  8. 2. 3 staff  r equir ement ( 25 points) 1,  t o t he const ruct ion project  ser ving personnel, 4 years  experience in t endering agent , 2 points  per  person, 2 years  experience in t endering agent  .. .Pig is  not a pig. Wit h dom estic int er nat ional m arket  and t echnology big envir onment of c hanges,  as China tr adit ional indust ry of pig pr oduct ion of  j ob way and pr of it way ar e 
r equir em ents  r elat ed indust r y f or  r esour ces int egration, t o qualit y securit y f or pr em ise, r egulat ion based f arming, and m anagem ent cost  and t he pr oduction, and sales cost, go s t andar dization, and scale, and int ensive, and m arket  r oad, f ast upgrade whole indust ry chain of r egulat ion capacit y,  market c om petit ion capacit y and anti- r isk capacit y. Fir st, industr y analys is  ( a)  t he basic s it uation in China is  a t r aditional hog production and consumption count ry,  2008 46. 15 m illion t ons of por k,  pig stock 462. 64 million head by t he end pig s laught er 609. 6 m illion.  National pig indust ry's annual pr oduction value at  ar ound 650 billion yuan,  nearly 50% per cent of annual out put value of anim al husbandry.  Sichuan pr ovince in 2008 pr oduced 6. 52 m illion t ons of por k,  wit h 694, 000 t ons of Chengdu cit y, live pig sell 10. 46 million,  f ir st 15 Vice- provincial cit ies in t he countr y.      The whole nation advantage r egional planning ( 2008- 2015)  t her e ar e 437 counties ( cit ies) , 55, Sichuan,  Chengdu has 7 ( including in pengzhou).  I nt er nat ional pig industr y m ainly include t he European Union, t he Unit ed States,  and Canada,  and Br azil and ot her absolut e scale of  animal husbandr y indust r y and t echnology developed countr ies.  Mar ket 1, t he dom estic m ar ket f r om China's  m eat consumption habit s  and economic analys is of  t he development  s it uation, t he em er gence of new t r ends in t he m arket  of dom estic por k and it s pr oducts.  Docking is  a pig pr oduction and sales m ore closely. The Yangt ze River Delt a,  Pearl River  Delt a and t he Bohai r im economic developed ar ea indust rial st r ucture adj ustm ent gat her ed pace, t wo or  t hr ee industries  t o t he Centr al and West er n bias . Second,  t he r igid dom estic consum pt ion gr owth. For a long period, por k is  still t he lar gest  var iety of m eat consumption in China, t he absolut e consumption cont inues t o gr ow. Especially  in t he vast r ural m ar ket gr owth pot ent ial. Thir d,  mar ket f or pork and higher pr oduct  qualit y r equir em ents. Pollution- fr ee pork saf et y and healt h has  shown a ver y good market  pr ospects.  Four  is  t he m ar ket changing.      Cur r ently,  cold m eat,  m or e and m ore var ieties  of m eat and pork m eat  pr oduct s, which account ed f or  a lar ge pr oportion of por k consumption, st or es, chain st ores, supermarkets and ot her m ar keting m et hods is  on t he r ise, and t r anspor t has been extended t o m or e t han 
2000 km in RADI US. Chengdu is  an im port ant "River pig" r esour ce market , t he cit y's comm er cial r ate r eaches above 60% of  live pigs , por k and r aw mat erials  pr imar y pr ocessing pr oduct s in t he dom estic and int er national r eputation is  high. West er n hog tr ading cent er  in Chengdu and provides disease-f r ee areas of const ruct ion in or der t o f ur ther accelerat e t he development  of swine indust ry r ealizes space and condit ions. 2,  t he int er national m ar ket s at pr esent, annual volume of t r ade in live pigs  in t he world year ar ound 18 m illion,  about 6 m illion t ons of  por k t r ade. A lar ge net expor t er of  pork is  mainly t he EU and Nor th America,-im por ting countr ies m ainly in Asia,  J apan, and Korea,  and Singapor e, t he Philippines, Hong Kong and ot her count ries  and r egions,  as well as  Russia, about 3 million t onnes wer e im port ed. I t is  pr edict ed t hat t he world m eat consumption incr ease of 80% in Asia in t he f ut ur e, our  countr y has obvious geogr aphical advant ages, expor t pot ential.  Wit h t he advancement of live pigs  superior it y industr y belt  constr uction, anim al disease . .. 

4. 1 applicat ion of  t he Chinese language applicat ion f or pr oxy bidding agency application syst em. 4. 2 bidding agent applications should be subm itt ed by t he Agency included in t he 5t h chapt er of  t he content , and t han select  f ile asked t o pr ovide appr opriat e docum entation. 4. 3 pr oxy applicat ion shall af fix it s  official seal coding and page by page in t he specif ied location. Agent  a copy of  t he applicat ion shall have t o num ber t he pages and signed or iginal copy ( copy)  (including suppor ting docum ent s) , and copy should be exactly t he same. 4. 4 applicat ion t here shall be no loose pages. 4. 5 agent  application should be com plet e wit h indelible ink ( powder ed) pr ints , t he agent shall not  alt er any page of t he application. 4. 6 bidding agencies  off er  should be based on t he int er im m easur es f or  t he m anagem ent  of t endering agent's  service charges  (m et er  prices [ 2002]1980) r ules of  t he Ninet h, t ender agent  ser vice char ges us ing t he dif ference pr ogress ive billing r at e. Charges  in accor dance wit h t he t ender ing agent 's ser vice char ges and, in conjunction wit h t he pr ovis ions of  t he specific cir cumstances of  t he pr oj ect shall not  be f loat ing up and down- floating r ange m ust not exceed 20%, ot her wise t he application cannot pass  com pliance checks,  be invalidat ed. Due t o bidding agency selection and pr incipal- agent contr acts  signed dur ing charging base bid am ount has not yet been pr oduced, it  can only be accor ding t o t he r at es of  price, bid and t he bid amount  det ermines af ter t he end, contr olled r esponse r at es calculated shall pay t ender f ee (t ender agency f ee accounts f or t he act ual bidding agent it em f or  f ar es).  Than t he select ed person t ender ing agent's  ser vice char ge cont r ol t he upper and lower  lim it s,  Cap f or t he St at e Development Planning Commission of  t he int er im m easur es  f or  t he managem ent of  t endering agent's  ser vice char ges ( m et er  prices [ 2002]1980) of  t ender ing agent 's ser vice f ees under 100%,  t he lower lim it  f or t he St at e Developm ent Planning Commission of  t he int er im m easur es  f or  t he m anagem ent of  t endering agent's  service char ges  (m et er  prices [ 2002]1980) of  t ender ing agent 's  ser vice f ees under 80%. Tendering agent's  service charge base should include t he f ollowing t enders: constr uction,  supervision and material over t he above t enders  ar e expect ed t o be im port ant,  wit h each t endering agency 
entr ust ed wit h t ender bid am ount as  a base f or a separ at e computation of t endering agent's  service f ees. Tendering agent's  ser vice f ee payment  in accor dance wit h t he Gener al Of fice of t he St ate developm ent and Ref orm Com mission on t ender ing agent's  ser vice char ge of notif ication on t he r elevant  issues ( t he change pr ic e [ 2003]857).  Sale of  pr equalif ication document s and solicit ation docum ents  going t o choose all,  pricing should be based on t he principle of pr ofit  not f iles, m ust not violat e t he r elevant pr ovis ions in t he price Depar tment . 4. 7 r equir em ent s in t he f orm of  applicat ion pr oxy application shall be pr epar ed in t he 5th chapter of  t he f orm at. Application of various suppor ting documents should be r equest ed by t he selection of f iles  gr ouped by order. Comparison and selection of t he bidding agencies  m ust pr ovide suppor ting document s r equir ed by t he f ile;  t he file you select ed does not have t he r equir ed suppor ting docum ent s, bidding agency acknowledged t he need t o pr ovide,  or you can pr ovide.   Pr oxy application shall be bound, and page- by-page coded in t he or der. 5t h chapter applicat ion f orm at  not es: bidding agent . .. 

[9:00]到达敦煌山庄，休息 

[12：40]出发去雅丹地质公园， 

[15:00]到达雅丹地质公园,观赏传说中的魔鬼城 

[17：30]离开雅丹地质公园,前往敦煌夜市 

[19：48]到达夜市，安排10 个人为一拨逛夜市，顺便吃晚餐、买伴手礼 

[21：30]回敦煌山庄 

5．4 第四天 8月 28日 

【瓜州-玉门】 

[7：00]酒店叫早 

[7：30-8：00]用早餐 

[8：15]前往玉门赤金峡国家级景区 

[12：00]到达赤金峡，开始游玩。先从景区大门进入后步行观赏路上的人文建

筑（玉门关、宣统塔、赵公祠等人文建筑），芦苇荡、玫瑰园等自然风光 

[12：30—13:10]开始午餐:由于景区内购物和吃饭都不方便，因而需要自带饮

水和干粮。午餐决定采用野餐的形式，几人围坐一席，野餐地点选在水库大坝

或者其他便利地方 

[13:10—13:40] 玩高空索道：河岸对面的山上可以体验景区内的高空滑索，惊

险刺激，而河上的吊桥长几十米，走在上面摇摇晃晃，也是一种特殊的体验。 

[13:40—13:55]游赏坡道:可以看到路边的芦苇荡、红柳林和沙枣树林等，景色

清幽，每到春夏季节还有沙枣花、玫瑰花等在此开放，非常漂亮。在坡道上行

进时可以看到河岸对面有一座巨大的滴水观音雕像，彩色的雕像栩栩如生，壮

观美丽。  
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